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Goals
The goal of this project is to develop digital assets for lead campaigns utilizing Marketo marketing automation 
software’s modular framework. 
All emails and landing pages must be responsive and look professional on common email clients and 
browsers on mobile, tablet, and desktop platforms
55 programs will each have their own nurture campaigns, with five emails per campaign, a total of 275 emails

Once a user expresses an interest in one of Wharton Executive Education (WEE) programs via an online 
form, the campaign will start sending emails corresponding to the schedule below:

• Auto Generated Thank You Email – sent immediately from WEE

• Email #1 – sent 24 hours after download: introduction from opportunity owner

• Email #2 – sent one week after Email #1 from WEE: featuring a customer or faculty testimonial

• Email #3 – sent one week after Email #2: follow up from opportunity owner. Client Relations receive an 
update in Salesforce three days after Email #3 is sent on their behalf, letting them know it’s safe to send a 
personal email without risk of overlap from the campaign’s automated emails.

• Email #4 – sent two weeks after Email #3 from WEE, this allows client relations time to insert themselves 
if they choose to do so: plan your stay/LIVE programs

• Email #5 – sent one week after Email #4 from WEE: offers other topic recommendations

Name of Initiative
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Email #1
Email #1 – sent 24 hours after 
download and includes an 
introduction from the opportunity 
owner
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Email #2
Email #2 – sent one week after Email #1 

Email #2 features key program takeaways 
and a customer or faculty testimonial
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Email #3
Email #3 – sent one week after 
Email #2: Client Relations will 
receive an update in Salesforce 
three days after Email #3 is sent 
on their behalf, letting them know 
it’s safe to send a personal email 
without risk of overlap from the 
campaign’s automated emails.

Email #3 will feature a 
justification letter that they can 
download and share with their 
boss to help get approval to 
attend the program
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Email #4
Email #4 – sent two weeks after Email #3, 
this allows client relations time to insert 
themselves if they choose to do so: 

Email #4 contains information about planning 
your stay for on campus programs or 
information about LIVE online programs
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Email #5
Email #5 – sent one week 
after Email #4

Email #5 recommends other 
program topics that may be of 
interest
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Modular Components
A variety of components can be mixed and matched to create specific layouts



Components:

Executive Development Program Brochure
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Headers



Components:

Executive Development Program Brochure
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Testimonials

Articles



Components:

Columns

Executive Development Program Brochure
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